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P.O. Box 551 
Portsmouth, NH 03802 

    Portsmouth, NH 03802 
judebythesea@msn.com 

  (207) 439-7523 
 

 
Dear Colleagues, 
 
The New Hampshire Creative Communities Network is pleased to present the Creative Economy Toolkit, 
an online and print resource to help New Hampshire communities raise awareness about the Creative 
Economy and its benefits.  
  
Faced with increasingly tighter budgets and limited resources, municipalities, arts organizations, arts 
advocates, and artists themselves are challenged to further the important work of bringing the arts to 
citizens, visitors, and all sectors within New Hampshire's communities. The Creative Economy Toolkit is an 
extensive gathering of local, state and national resources to help community arts organizers, local and 
regional planners, business leaders, Town and City officials, and economic development professionals 
understand the connection between the creative industries and community economic vitality. 
  
This toolkit contains useful planning tools, including our new Guide To Creating a Community Arts and 
Cultural Plan, resources, a glossary of terms and a customizable PowerPoint presentation. These resources 
may be used separately or together, depending on the particular needs of your community or 
organization. The Toolkit contains a list of Creative Communities Network members who are available to 
make presentations to cross sector groups in your community or region, such as planners, chambers of 
commerce, arts presenters and advocates, economic development and tourism agencies, and municipal 
leaders. 

 
The Creative Economy Toolkit is made possible by a grant from Public Service Company of New 
Hampshire, with supporting funds from the New Hampshire Planners Association, and the Upper Valley 
Lake Sunapee Regional Planning Commission. In addition, ongoing generous support is provided by the NH 
State Council on the Arts. 
  
Sincere thanks to Cindy Heath, Project Consultant, for her vision and expertise in developing this Toolkit, 
and to our Steering Committee members:  Joanne Wise (Upper Valley Arts Alliance), Carol Batchelder (NH 
Citizens for the Arts), Mike Provost (Rochester Main Street Program), Liz Racioppi (Nashua Arts 
Commission), Frumie Selchen (Arts Alliance of Northern New Hampshire), Liz Hitchcock (Manchester Arts 
and Cultural Round Table) and David White (Public Imaginations,LLC/ArtVentures New England) for their 
invaluable input and guidance during this project. Special thanks to Joan Goshgarian, Executive Director of 
the NH Business Committee for the Arts, for her continued guidance. 

 
We hope you find the first edition of the Creative Economy Toolkit useful in your efforts to promote, 
present and advocate for the arts in New Hampshire, and strengthen your local economy! 
  
Sincerely, 

 
  
Judy Rigmont, Coordinator 
New Hampshire Creative Communities Network 

mailto:judebythesea@msn.com
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I. About The Creative Communities Network 
 

The NH Creative Communities Network (NHCCN), established in October, 2008, is a statewide 
consortium of local and regional arts councils, municipally associated arts commissions, arts 
presenters, arts service organizations and community building organizations (chambers of 
commerce, main street programs, municipal economic development departments) that support 
strengthening the arts infrastructure in their communities 
and regions.   
 
Network members engage in diverse cross-sector 
collaborations, to advance community arts development 
and the creative economy in New Hampshire. This toolkit 
is one example. Another project example: network 
member Creative Concord contracted with Minnesota-
based Artspace for a survey project and included NHCCN 
members in a free Artspace workshop session on 
affordable live-work spaces for the creative sector. 
 
NHCCN members meet quarterly in different regions of the state to share resources, discuss 
community arts related issues and plan collaborative, capacity building projects. Topics of 

common interest include affordable live-work space 
for artists/creative workers, public art programs, 
community cultural planning, cultural assets (local, 
regional and statewide) surveys, economic impact 
studies, funding options, and cultural tourism.  
 
The network also assists in statewide arts advocacy 
efforts and is working to develop/strengthen 
partnerships with those involved in planning, tourism, 
economic and community development, and with the 
state’s business sectors. 
 

A Steering Committee assists in the governance of 
NHCCN     along with a part-time Coordinator. The 
Network maintains an active listserv for resource 
sharing among members. 
 

Image Source: Canaan Historical Society 
 
 
 

The mission of the Creative 
Communities Network is  

 “To strengthen and promote 
economic and community 
development across New 

Hampshire through the arts, 
artists and creative 

industries.” 
 

Please Use Our Links! 
Throughout the toolkit, you will that notice many organizations, reports and article 

references are underlined. This underlining represents a link to the website that contains 
the reference, where you can read further or download the free resource. 
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NH Creative Communities Network Members (as of 2012) 
 
 

 
Arts Alive!  (Keene area) 
Arts Alliance of Northern New Hampshire (North Country) 
Art Esprit, (Rochester) 
Art-Speak, Portsmouth Cultural Commission (Seacoast Area) 
AVA Gallery & Arts Center (Lebanon) 
Belknap County Economic Development  Council 
Center for the Arts (Lake Sunapee Region) 
Children’s Museum of New Hampshire (Dover) 
City Arts Nashua 
Creative Concord 
Dover Arts Commission 
Great American Downtown (Nashua) 
Great Mills Management (Statewide) 
Lamprey Arts and Cultural Alliance (Newmarket) 
Lebanon Recreation & Parks Department 
Manchester Arts and Culture Roundtable 
Manchester Economic Development Office 
MoCo Arts  (Keene) 
Nashua Arts Commission 
New Hampshire Business Committee for the Arts 
Peterborough Cultural Planning Committee 
Public Imaginations, LLC/ArtVentures New England 
Portsmouth Economic Development Program 
Rochester Main Street Program 
Rochester Opera House 
Upper Valley Arts Alliance 
  
Partners 
NH Citizens for the Arts 
NH State Council on the Arts 
NH Association of Regional Planning Commissions 
NH Planners Association 

 
 

 

For more information, contact: 
 

Judy Rigmont, Coordinator 
NH Creative Communities Network 

P.O. Box 551, Portsmouth, NH 03802 
judebythesea@msn.com; (207) 439-7523 

 

 
The New Hampshire Creative Communities Network is supported by a 

grant from the NH State Council on the Arts. 
 

http://monadnockartsalive.org/
http://www.aannh.org/
http://www.artesprit.org/
http://www.art-speak.org/
http://www.avagallery.org/
http://www.bcedc.org/
http://www.bcedc.org/
http://www.centerfortheartsnh.org/
http://www.childrens-museum.org/
http://www.cityartsnashua.org/
http://www.concordnhchamber.com/creative_concord_welcomes_you.html
http://www.ci.dover.nh.us/boardpage.htm?id=Arts%20Commission
http://downtownnashua.org/
http://www.greatmillsmanagement.com/
http://www.lampreyarts.org/
http://recreation.lebnh.net/
http://www.yourmanchesternh.com/
http://www.moco.org/
http://www.facebook.com/pages/Nashua-Arts-Commission/166903473427068
http://www.nhbca.com/
http://www.cityofportsmouth.com/economic/
http://www.rochestermainstreet.org/
http://www.rochesteroperahouse.com/
http://www.hanoverchamber.org/business.php?id=317
http://www.nhcfa.org/
http://www.nh.gov/nharts/
http://www.nharpc.org/
http://www.nhplanners.org/
mailto:judebythesea@msn.com
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II. How to Use This Toolkit 
 
For Planners & Policy Makers 
Members of the New Hampshire Planners Association, the 
New Hampshire Association of Regional Planning 
Commissions, and the Creative Communities Network 
provided valuable feedback and review of the Creative 
Communities Toolkit. State, regional and community 
planners will find sample language for resolutions 
establishing public art and cultural commissions, a guide for 
use in writing and revising arts and cultural plans and 
chapters for community and regional master plans, and 
articles and case studies featuring programs, policies and 
partnerships that contribute to the creative economy locally 
and state wide.  

 
For Members of the Creative Industry, Arts 
Advocates, and Non-Profit Organizations 
Artists, advocates and non-profits need both data 
and success stories to share with decision makers 
and funders. The Creative Economy Toolkit has 
resources for funding creative initiatives, current 
research on the benefits of a creative economy 
focus, ways to become connected with 
organizations that support artists and arts 
advocates in New Hampshire, New England and 
nationally, and stories of people, projects and 
programs that are making a difference. 

 

 

For Educators & Students 
It is widely accepted (and supported by research) that the arts 
are uniquely able to boost learning and achievement for young 
children, students with disabilities, students from under-
resourced environments, and students needing remedial 
instruction.  For curriculum administrators and educators 
needing strategies to provide a complete education for all 
students, the disciplines of the creative arts, music and theater 
have been shown to enhance learning and success in other 
academic subjects and social skills. The toolkit provides 
funding resources, and research demonstrating the link 
between an arts education and its many benefits to children. 
 

ARTS ADVOCACY ORGANIZATIONS 
 

New Hampshire Citizens For The Arts 
Advocates for enlightened public policy 
and public funding in support of the 
arts, at the municipal, state and 
federal levels 
 
Arts Action Fund 
Seeks to engage citizens in education 
and advocacy in support of the arts 
and arts education 

 

SAMPLE RESOURCE ARTICLES 
 

 American Planning Association 
     How the Arts and Culture Sector       
     Catalyzes Economic Vitality 
 

 International City County 
Management Association 

     Harnessing The Power of the      
     Arts 

EDUCATOR RESOURCES 
 

NH State Council on the Arts 

 Arts In Education  
 

 Artist Residencies in Schools 
 

Arts Education Partnership 

 Checklist for including arts 
in the school curriculum PDF 

http://www.nhcfa.org/
http://www.artsactionfund.org/
mailto:http://www.planning.org/research/arts/briefingpapers/vitality.htm
mailto:http://www.planning.org/research/arts/briefingpapers/vitality.htm
mailto:http://webapps.icma.org/pm/9009/public/cover.cfm%3Fauthor=robert%2520lynch%26title=harnessing%2520the%2520power%2520of%2520the%2520arts%253A%2520capitalizing%2520on%2520the%2520economic%2520power%2520of%2520the%2520creative%2520industry
mailto:http://webapps.icma.org/pm/9009/public/cover.cfm%3Fauthor=robert%2520lynch%26title=harnessing%2520the%2520power%2520of%2520the%2520arts%253A%2520capitalizing%2520on%2520the%2520economic%2520power%2520of%2520the%2520creative%2520industry
http://www.nh.gov/nharts/programservices/aie.html
http://www.nh.gov/nharts/grants/partners/artistresidencies.htm
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  For Chambers of Commerce/Businesses, 

Economic Development Corporations & Main 
Street Programs 
Economic development is a major focus for 
communities throughout New Hampshire. 
Creating job opportunities, supporting individuals 
and businesses working in the creative industries, 
and creative place making to support a tourism 
economy are successful strategies in use today 
throughout New Hampshire. The New Hampshire 
Business Committee for the Arts (NHBCA) 
recognizes business support of, and participation 
in the arts. NHBCA operates a variety of programs 
and projects that encourage and involve 
businesses in the arts. 
 
Arts and cultural experiences can be found in 
every corner of the state, in communities large and 

small. Performance venues, festivals, art galleries 
and museums, public art displays, and artist live/work spaces are the commonly understood 
economic drivers of the creative economy. Other important contributors include architecture, 
urban design, cultural history, and filmmaking. For economic development professionals, the 
Creative Economy Toolkit provides relevant data, which shows a direct link between community 
economic vitality and the arts, program ideas to foster community participation and tourism, and 
strategies for outreach to those working in the creative industries. 
 

 
For Tourism and Hospitality Professionals 

In New Hampshire, cultural and heritage 
tourism contributes significantly to the 
state’s economy. The Creative Economy 
Toolkit contains links to cultural arts 
organizations, festivals and events and 
performing arts venues for celebrating the 
creative economy to attract visitors and 
guests from outside New Hampshire, and to 
serve the needs of residents and 
communities who choose “close to home” 
arts and cultural activities in their leisure 
time. Cultural activities attract tourists to stay 
longer, shop more and eat in more 
restaurants, which results in higher rooms and 
meals taxes and business enterprise tax 
revenues.  
 

MANCHESTER’S CREATIVE ECONOMY 
 
“A recent study conducted by the 
Manchester Economic Development 
Office concluded that non-profit arts 
and cultural institutions in Manchester 
have invested at least $40 million in 
capital improvements in recent years, 
contribute over $24 million in spending 
to the local economy, employ 660 full 
and part-time employees and bring at 
least 600,000 visitors to the city each 
year.” 

-Jay Minkarah, Director 
Manchester Economic  

Development Office 

CULTURAL TOURISM FACTS 
 

An Americans for the Arts 2010 study of the 
economic impact of arts and cultural 
organizations and their audiences revealed: 
 

 In 2010, total arts and culture industry 
expenditures were more than 
$115,000., including arts and culture 
organizations and audiences. 

 

 Revenue from arts and culture paid 
directly to local and state government = 
$1.6 million.  

http://www.nhbca.com/
http://www.nhbca.com/
http://www.nhbca.com/programs.php
http://www.nhbca.com/programs.php
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III. The Role of The Creative Economy in New Hampshire 
 
a. Defining The Creative Economy  
There are numerous labels and definitions related to the Creative Economy. Creative Concord 
defines the creative economy as “…consisting of a cultural core that includes occupations and 
industries, both for profit and not for profit, that focus on the production and distribution of 
cultural goods and services, as well as intellectual property that has a cultural component.” 
The National Endowment for the Arts has produced a short video discussing a definition of the 
creative economy. 
 
The New England Foundation for the Arts (NEFA) “Strengthening the Creative Economy” report 
uses the description, “The creative economy is a powerful and positive global force. Together, 
artists, cultural nonprofits, and creative businesses produce and distribute cultural goods and 
services that impact the economy by generating jobs, revenue, and quality of life.” The complete 
report, “The Creative Economy: A New Definition” and related research may be found on NEFA’s 
website. 

  
b. Creative Industries in NH  
(Americans for the Arts Report, PDF) 

As of January 2012, New Hampshire is home to 
4,618 arts-related businesses that employ 13,111 
people. They employ a creative workforce, spend 
money locally, generate government revenue, and 
are a cornerstone of tourism and economic 
development. 
 

 

New Hampshire’s Creative Industries 

Category Sub-Categories 
 
Arts Schools and Services  
160 businesses, 676 employees 

 
Agents, Arts Councils, Arts Schools  
 

 
Design and Publishing  
1,564 businesses, 3,661 employees 

 
Advertising, Architecture, Design, Publishing 
 

 
Film, Radio and TV  
485 businesses, 2,471 employees 

 
Radio, Television, Motion Pictures  
 

 
Museums and Collections  
151 businesses, 788 employees 

 
Zoos, Botanical Gardens, Planetarium  
Historical Society, Art & Cultural Museums  

 
Visual Arts/Photography  
1,614 businesses, 3,621 

 
Photography, Visual/Graphic Arts   
 

 
Performing Arts 
644 businesses, 1,894 employees 

 
Music, Theater, Opera, Dance and Venues 

Source: 2012 Americans for the Arts New Hampshire Creative Industries Report 
 

What is a Creative Industry? 
 
The US Bureau of Labor Statistics defines 
creativity as the development, design, or 
creation of “new applications, ideas, 
relationships, systems or products, 
including artistic contributions.” 
 

http://www.arts.gov/artworks/?tag=creative-economy-definition
http://www.nefa.org/
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c. How The Creative Economy Works 
Three vital components comprise the Creative Economy -- the creators of the work who may or 
may not be a professional, the consumers who make the choice to attend the theater, film or a 
concert, purchase locally produced literature, art or crafts, contract with photographers, 
architects and designers for services or visit a museum or cultural exhibit, and those who support 
the development of creative industries by establishing cultural councils and percent for art 
ordinances, hiring artists in residence and speaking in support of the arts to policy makers. 

 
 
 
 

 
 

 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

d. Models of Affordable Live and/or Work Spaces for Artists 
Throughout New Hampshire, businesses, non-profits and communities are developing creative 
spaces to support artists and arts and cultural organizations. Among them: 
 

Great Mills Management (Seacoast area) 
Langer Place (Manchester) 
Salmons Falls Mills (Rollinsford) 
The Button Factory (Portsmouth) 
AVA Gallery and Arts Center (Lebanon) 
Riverview Mills (Wilton) 
Mennino Place (Concord) 
 
 
 
 
 
 

CREATORS 
 

 Professionals 

 Community 

 Individuals 

CONSUMERS 
 

 Patrons 

 Schools 

 Businesses 

 Visitors 

 Institutions 

SUPPORTERS 
 

 Foundations 

 Government 

 Educators 

 Media 

 Advocates 

http://www.chinburgbuilders.com/newhomes/renovations.php
http://www.langerplace.com/
salmon%20falls%20nh
http://www.buttonfactorystudios.com/
http://www.avagallery.org/
http://www.riverviewmill.com/
http://www.catchhousing.org/
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e. New Hampshire’s Creative Economy: Non-Profit Sector Impact (NEFA Report, PDF) 
   (replace with NHSCA 2011 Report in September) 
 

New Hampshire nonprofit arts and cultural enterprises constitute a major industry for the state. 
In 2009, the spending of their 1,588 arts and cultural organizations amounted to over $139 
million, and they provided jobs for over 2,600 people. 
    
 

ADD NHSCA AFTA ECON.IMPACT STATS (INCLUDES PORTSMOUTH, CONCORD,  AANNH, ROCHESTER 
 
 

 

 
 
 
 
 
 

Image Source: Art Esprit, Rochester 

 

CASE STUDY: Monadnock Region 
Arts and Economic Prosperity III Report 

 
 

Arts Alive!, a Keene-based not-for-profit that works to sustain, promote, and expand 
access to arts and cultural resources in the Monadnock region, and Americans for the Arts 
conducted an 11 month study to quantify the broad economic impact of arts and cultural 
activities in the Monadnock region. The Arts & Economic Prosperity III study provides 
compelling new evidence that the nonprofit arts and culture are a $16.6 million industry in 
the Monadnock Region—one that supports 477 full-time equivalent jobs and generates 
$1.3 million in local and state government revenue. 
 

Nonprofit arts and culture organizations, which spend $13.1 million each year, leverage a 
remarkable $3.5 million in additional spending by arts and culture audiences—spending 
that pumps vital revenue into local restaurants, hotels, retail stores, parking garages, and 
other businesses. 
 

 
 
 

Creative Industries In New Hampshire: 
 

 $139 million spent by non-profit arts 
and cultural organizations became $67 
million in sales. 

 

 The total economic impact of nearly 
1,600 nonprofit arts and cultural 
organizations was $278 million, 
supporting over 3,700 jobs. 

 
-Americans For The Arts, 

NH Creative Industries Report, 2012 
 

http://www.monadnockartsalive.org/content/arts-economic-prosperity
http://www.monadnockartsalive.org/
http://www.artsusa.org/information_services/research/services/economic_impact/default.asp
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IV. Planning and Creative Community Development    
     Resources  
 
In addition to the many resources and valuable expertise available from the members of the 
Creative Communities Network, creative economy and cultural planning resources are available 
nationwide and around the world. Resources from many websites have been compiled for this 
toolkit, in particular, ArtistLink and the New Hampshire State Council on the Arts.  

 
There are many ways to begin the process of integrating creative economy tools and strategies 
into the community and regional planning process. NHCCN’s Guide to Creating a Community Arts 
and Cultural Plan (PDF) is a useful tool. Resources are available for planning professionals, citizen 
advocates, non-profit organizations and City and Town officials who wish to expand awareness 
and take action toward understanding and enhancing the creative economy and creative 
industries. 

 
a. Excerpt from “How The Arts and Culture Sector Catalyzes Economic Vitality” 
   American Planning Association Briefing Paper 
 

“People are increasingly recognizing the connection between the activity of the arts and culture 
sector and the economic vitality in a neighborhood or community. High concentrations of 
creative enterprises and workers in a geographic area may provide a competitive edge by 
elevating a community’s quality of life, improving its ability to attract economic activity, 
and creating a climate for innovation to flower. 
Communities in which arts and culture 
activities of all types flourish are important for 
the recruitment and retention of a skilled and 
educated workforce in a city or region. The 
presence of arts and culture in a specific 
neighborhood or community location can 
increase attention and foot traffic, bringing in 
visitors and attracting more development. 
Furthermore, formal and informal training in 
the arts can abet the development of skills 
valued in the global economy—such as strong 
oral and communication skills, precise and 
high-quality work performance, ease in 
working in teams and ensembles, comfort in 
new and innovative situations, and the ability 
to work well with people from diverse 
cultures.” 
                Image Source: Portsmouth Cultural Plan 

     
 
 
 

http://www.artistlink.org/
http://www.nh.gov/nharts/programservices/organizationalsupport.html
http://www.planning.org/research/arts/briefingpapers/vitality.htm
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a. Creative Community Resources 
 
Community Cultural Planning Handbook: A Guide for 
Community Leaders Craig Dreeszen, Ph.D. 1997. 
Published by Americans for the Arts, Washington, D.C. 
Distributed by Americans for the Arts and The Arts 
Extension Service 

 

Community Cultural Planning Work Kit 
Developed by Louise K. Stevens, ArtsMarket, Inc. in association with the AES staff. 1987.  
Volume I: Conducting a Community Cultural Assessment 
Volume II: Developing a Strategic Cultural Plan 
 
Maine's Creative Economy Community Handbook (add PDF link) 
A how-to guide for creative businesses and communities interested in creative economy issues.  

Creative City Network of Canada has launched two free toolkits, one for cultural planning and 
one for cultural mapping.  

Partners for Livable Communities has a “Creative City” initiative that includes excellent research 
on the community benefits of the creative economy. 

The Bruner Foundation's Rudy Bruner Awards recognize excellence in social change through 
physical place and highlight many successful artist space projects and strategies. 

Artists vs. Blight – Wall Street Journal Article describes how artists are buying houses in distressed 
neighborhoods and improving social and environmental conditions. 

 
Elevate The Creative Economy – A Guide To Community Planning (insert PDF) 
 
The Role of the Arts and Culture in Planning Practice (insert PDF) 
 
Nashua Arts and Culture Commission Planning Session with Craig Dreeszen 
 
Key Tasks in Artist Space Development 
 

Sample RFP for an Arts and Cultural Plan (Judy’s PDF) 
 
Checklist for What To Include In an RFP for An Art Installation (Joanne’s PDF) 
 
Portsmouth Call for Artists RFP 
 

Providence, RI RFP For Cultural Asset Inventory and Creative Placemaking Planning 
 
NH Division of Historic Resources, Neighborhood Heritage Districts Handbook 
 

In Nashua, $16,000 was raised to 
support arts and cultural 
activities with “The Mayor’s Ball”, 
a fund-raiser sponsored by local 
businesses and the City of 
Nashua Arts Commission. 

http://www.creativecity.ca/
http://livable.org/
http://www.brunerfoundation.org/rba/
http://online.wsj.com/article/SB123992318352327147.html
https://docs.google.com/open?id=0B6VZGvCC6tpaWTZLUmQwMlB0Yzg
http://www.lincnet.net/artist-space/guidebook/22-key-tasks-artist-space-development
http://www.cityofportsmouth.com/finance/bids/29-10.pdf
http://www.providenceri.com/efile/2557
http://www.nh.gov/nhdhr/documents/neighborr_hert_handbook.pdf
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c. How To Realize the Positive Impacts of the Creative Economy 
(Excerpt from New Engines of Growth:  Five Roles for Arts, Culture and Design, National 
Governor’s Association) 

 
 Use a research-based data collection 

system to understand creative industry 
categories, revenue streams and 
employment statistics. 

 

 Adopt local, regional and state Creative 
Economy Plans identifying arts, culture 
and design as catalysts for economic 
growth. 

 

 Approve legislation and policies to 
encourage creative districts and identify 
creative clusters. 

 

Examples of these and other strategies to 
explore advancing the creative economy 
are included in the Creative Community 
Network’s “Guide to Creating a Community 
Arts and Cultural Plan”. (PDF LINK) 

 Image Source: Salmon Falls Mills website 

 
 
 
 
 

CASE STUDY: Portsmouth 
Islington Street Arts District Plan 

 
Objective: to define and brand an Arts District that includes the creative and cultural 
businesses and activities currently operating in the Islington Street corridor and improves 
the long term viability of the same 
 
Deliverable: Draft Arts District Plan 
Identify existing cultural anchors, identify stakeholders and potential beneficiaries,  
review existing impediments such as visibility, current zoning, transportation, 
Identify opportunities for increasing arts related activities and creative businesses city 
staff, city planning and transportation consultants and the public, include strategies that 
engender community support for the district and protect it from gentrification. 

http://www.nga.org/cms/home/news-room/news-releases/page_2012/col2-content/governors-look-to-arts-culture-a.html
http://www.art-speak.org/islingtonstudy.cfm
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d. Critical Ingredients for Success in Advancing the Creative Economy 

Communities who have successfully integrated creative economy initiatives into existing master 
plans, economic development plans, and partnership development projects have the following 
elements in common: 

 Commitment 

       Engage in collaboration among agencies with common missions to develop the synergy        
       needed for all New Hampshire citizens and guests to have access to arts and cultural  
       experiences.   

 

 Education 
       Share tools and resources to heighten the awareness of the Creative Economy for     
       community livability and economic vitality, with policymakers, planners, practitioners,  
       partners, and the public. 
 

 Funding 
       Develop cooperative agreements, pursue collaborative grant and foundation applications,     
       adopt a Percent for Art program. 
 

 Measuring The Creative Economy 
Stories of the impact of an arts and cultural focus on a community’s economic vitality are 
an important aspect of measuring impact, however, credible data is essential to 
understanding the impact of the arts in economic terms. The New Hampshire State 
Council on the Arts, New England Foundation for the Arts, and the National Endowment 
for the Arts provide numerous links to data and research to highlight the economic impact 
of the arts. 

 

American For The Arts State and Local Index 

 

Arts Education Index 
 

 

CASE STUDY: Peterborough 
Peterborough’s Our Town Grant 

Peterborough, pop. 6,300, received a $25,000 “Our Town” grant to conduct a feasibility study to 
convert a local garage/armory into a cultural arts center. The Town and the Sharon Arts Center, 
in collaboration with seven additional local arts organizations, will conduct focus groups, 
research, community workshops, public outreach, and a concept design to evaluate the feasibility 
of developing an arts center in an existing garage facility.  

The property is underutilized and uniquely situated, abutting a commercial main street, 
residential neighborhood, and wetland. A cultural arts center will provide a new local and 
regional destination, with the expectation that it will facilitate cultural tourism and elevate the 
arts as a viable economic development strategy. 

  

http://www.nh.gov/nharts/index.html
http://www.nh.gov/nharts/index.html
http://www.nefa.org/
http://www.nea.gov/
http://www.nea.gov/
http://www.artsindexusa.org/
http://www.nasaa-arts.org/Research/Key-Topics/Arts-Education/index.php
http://www.nea.gov/national/ourtown/grantee.php?id=092
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e. Guide to Creating a Community Arts and Cultural Plan (link to PDF) 
The Creative Communities Network has created a guide for municipalities, cultural arts groups, 
and economic development organizations undertaking the development of a community arts 
and cultural plan. The guide features examples from around New Hampshire demonstrating 
the following components of an arts and cultural plan: 
 

 Plan Objectives 

 Community Visioning & Goal Setting Process  

 Existing Plan Review  

 Trends and Creative Industry Demographics 

 Citizen Forums and Surveys 

 Arts and Cultural Assets Inventory 

 Recommendations and Strategic Actions 
 
 

V. Creating Policies That Grow the Creative Economy 
 
Different organizations, including local and state governments, non-profits, businesses and local  
and regional planning agencies can take initiative to create policies to establish and maintain 
support for building the creative economy. Samples of various policy initiatives include: 
 
Sample Ordinances for Creating an Arts and Cultural Commission (PDFs - Nashua, Rochester) 

Communities can choose to create an Arts and Cultural Commission to conduct a cultural asset 
inventory, develop arts and cultural programming, oversee percent for art fund disbursement, 
and manage public art installations. 
 

Sample Duties and Responsibilities of an Arts and Cultural Commission 
It is important to consider what role an Arts and Cultural Commission will play in the community. 
Will it have purchasing authority? Will it be a stand-alone non-profit or part of the City or Town’s 
governance structure? Will City or Town resources be available to support the Commission such 
as office space, accounting services, and liability insurance? 
 
Establishing an Arts & Cultural District 
ArtistLink, a non-profit resource addressing artist needs for space, health insurance, financial 
support, and business planning, identifies cultural districts as “…a well-recognized, labeled area of 
a city in which a high concentration of cultural facilities and programs serve as an anchor of 
attraction. Typically, cultural districts are geographically defined, and have many different names, 
including: arts district, arts and entertainment district, arts and science district, artists’ quarter, 
museum district, and theatre district.” Communities can choose to create an arts and cultural 
district to develop tourism, and revitalize neighborhoods. 
 
 
 
 
 
 

http://www.art-speak.org/cultural_plan.cfm
http://www.artistlink.org/?q=spacetoolbox/formunicipalities/zoningforartists/artdistrictsoverlays
http://www.artistlink.org/
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New Hampshire's Percent for Art Program 
The Percent for Art Program was enacted by the New Hampshire State Legislature in 1979 
through RSA 19-A:9 & RSA 19-A:10 and authorizes ½ half of one percent of the capitol budget 
appropriation for new buildings or significant renovations to be set aside in a non-lapsing account 
for the acquisition or commissioning of artwork. The Percent for Art Program is dedicated to 
aesthetically enriching state funded buildings, enhancing the effectiveness of the services 
provided in state buildings through the art that is displayed there and making the arts more 
available to our citizens. The program takes a unique approach to the acquisition of artwork by 
creating a Site Selection Committee that engages in a process where planners, architects, state 
employees, art professionals and private citizens collaborate in the selection, commissioning or 
purchasing of works of art by artists and craftspeople for state buildings. The themes developed 
by the committee and the artwork selected often help the agencies housed within the building to 
better meet their mission.  
 
Portsmouth Ordinance for Funding of Public Art (PDF) 
 
Portsmouth Public Art Acquisition Policy (PDF) 
 
Hampton Beach Percent for Art Project 
 
 

VI. Developing Partnerships for the Creative Economy 
 

Types of Partnerships 
 

Government/Non-Profit: 

 The White Mountain National Forest (WMNF) and the Arts Alliance of Northern 
New Hampshire have teamed up to create the Artist-in-Residence program. In 
2012, three artists are residing at Mead Base Center in Sandwich, an eco-artist, a 
composer and a painter, where they will create new work inspired by their natural 
surroundings. During the residencies, the artists will also lead several workshops 
and share ideas on the ways in which art can help people relate to forests in 
general and to the WMNF in particular.  

 
Non-Profit/Hospital: 

 The Alliance for the Visual Arts (AVA) and Dartmouth- Hitchcock Medical Center 
(DHMC) have created a grant funded arts program for patients and staff, which 
includes permanent and rotating exhibitions, and brings creative arts specialists to 
the hospital setting. 

 

 Concord Hospital/Concord Community Music School  
 
 
 
 

http://www.nh.gov/nharts/programservices/percentforart.htm
http://www.gencourt.state.nh.us/RSA/HTML/I/19-A/19-A-9.htm
http://www.gencourt.state.nh.us/RSA/HTML/I/19-A/19-A-10.htm
http://www.nh.gov/nharts/newsandcalendar/spotlights/2011/Volume1/hampton.html
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Non-Profit/Municipal: 

 The Dover Arts Commission/Children’s Museum Art Installation Project will 
consist of knitting sleeves that will be placed on the light posts in the upper 
section of Henry Law Park in front of the Children’s Museum of New Hampshire. 
Dover artist Malone Cloitre has the help of 7 volunteers and the yarn has been 
donated by a local yarn distributor. Malone’s goal in creating this piece of art is to 
highlight Dover’s arts community. Dover has had a long history in the textile 
industry and the fiber art installation will allow people to think of the creativity 
and whimsy of these crafts. 

 

 City of Concord/Chamber/CATCH Neighborhood Housing 
 

 ArtsAlive! Cultural Tourism initiative 
 

 City of Nashua and Andreas Institute 
 

Non-Profit/Business 

 Lamprey Arts and Cultural Alliance and Newmarket Mills 
 

 
 

 
 
 
 
 
 
 
 
 
 

 
 

 
 
 
 
 
 

New Hampshire Businesses Support the Arts 
 

The New Hampshire Business Committee for the Arts celebrated local 
businesses for their outstanding support of the arts at the 2012 27th 
Annual Business in the Arts Awards. Margaritas Mexican Restaurant, 
Bellwether Community Credit Union, New Hampshire Magazine, and 
Fin Brand Positioning were honored. The event was underwritten by 
TD Charitable Foundation and sponsored by Bank of America, Citizens 
Bank, Dartmouth-Hitchcock, Hypertherm, Lincoln Financial Group, 
Northeast Delta Dental, People’s United Bank, Public Service of NH, 
RiverStone Resources LLC, and Winthrop Charitable Gift Fund. For 
more information, go to  www.nhbca.com. 
 

 

https://sites.google.com/site/sculpturesymposiumofnashua/introduction
http://www.mmsend2.com/link.cfm?r=192541457&sid=13890040&m=1381562&u=ArtsUSA&s=http://www.nhbca.com/Winners2011.php
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VII. Creative Economy Funding Resources and Links 
 
Valuable resources to guide communities in developing the creative economy are available within 
New Hampshire, throughout the New England region, and nationwide. Individual communities 
have many choices in starting down the path toward enhancing economic vitality, supporting 
creative industries, and increasing cultural tourism, depending on the community’s needs and 
interests.  
 

Funding Resources 
NH State Council on the Arts 
New England Foundation for the Arts 
National Endowment for the Arts 
New Hampshire Charitable Foundation 
 

Links to Creative Industries, Advocacy Groups, Artists and Performance Venues 
New England Foundation for the Arts Matchbook Artist & Venue Directory 
Arts Alive! Artist Directory 
Arts Alive! Organizations Directory 
Art-Speak Portsmouth’s Cultural Scene 
Sidewalk Performer Guidelines 
Arts & Culture Directory 
Creative Concord 
Arts In Focus Show - ConcordTV 
Americans For The Arts 
NH Business Committee For the Arts Directory 
Visualize Nashua 
New Hampshire Citizens for the Arts 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.nh.gov/nharts/index.html
http://www.nh.gov/nharts/index.html
http://www.nea.gov/
http://www.nhcf.org/
http://www.matchbook.org/
http://monadnockartsalive.org/content/artist-directory
http://monadnockartsalive.org/content/organizations-directory
http://www.art-speak.org/
http://www.art-speak.org/culturelinks.cfm
http://www.cityofportsmouth.com/cityclerk/performers.htm
http://www.art-speak.com/artists.cfm
http://www.concordnhchamber.com/creative_concord_welcomes_you.html
http://www.yourconcordtv.org/?page_id=500
http://www.artsusa.org/
http://www.nhbca.com/organizations.php
http://visualizenashua.com/
http://www.nhcfa.org/
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VIII. Glossary of Art & Cultural Terms 

Accession—the formal process used to accept and record an artwork as a public asset.  
Acquisition—the transfer of title to the Town of valuable property including artwork by purchase, 
donation, bequest, transfer, or exchange.  
Artist—an individual generally recognized by critics and peers as a professional practitioner of the 
visual, performing, or language arts, or a combination thereof, as judged by the quality of that 
professional practitioner’s body of work, educational background, experience, past commissions, 
exhibition/performance record, publications, and production of artworks. 
Arts Professional—an individual having outstanding knowledge in the visual arts field, and is 
generally, but not limited to, an art historian, curator, arts administrator, critic, artist, or design 
professional such as an architect or landscape architect.  
Artwork must be specified or designed by an artist and includes: 
 

• Sculpture: may be made of any material or combination of materials; may be free 
standing, wall-supported, suspended, mounted, installed, kinetic, electronic or 
mechanical. 

 
• Murals or paintings: may be made of any material or combination of materials; may be 

made with traditional or non-traditional means. 
 

• Earthworks, neon, glass, organic materials (ie: fiber, clay, wood, etc.), mosaics, 
photographs, prints, linguistic expressions, calligraphy, ephemera, textiles, found objects, 
and any media or combination of media, including audio, video, film, holographic or 
computer generated technologies, or other art genres currently known or which may 
come to be known. 

 
• Tangible manifestations (ie: CDs, DVDs, scripts, photographs, videos, films, scores, etc.) of 

choreography, theatrical performances, performance art, happenings, music, television 
and film or other performing or language art genres currently known or which may come 
to be known. 

 
• Artworks may be permanent, temporary, fixed, or portable, may be an integral part of a 

building, facility, or structure, and may be integrated with the work of other design 
professionals. The following, unless specified or designed by an artist, are not considered 
artworks: Reproductions, by mechanical or other means, of original artworks. However, 
limited editions controlled by the artist or original prints, cast sculpture, or photographs, 
may be considered artworks. 

 

• Decorative, ornamental or functional elements that are not specified or designed by an 
artist. 
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• Elements generally considered as being components of architecture or landscape design 
such as vegetative materials, pools, paths, benches, receptacles, fixtures, planters, etc. 

 
• Art objects that are mass-produced, ordered from a catalog, or of standard design (such 

as benches or fountains); wayfinding or other functional elements such as graphics, 
signage, advertising or maps.  

 

Call for Artist—electronic and/or printed information that defines a project and asks artists to 
respond with a statement of interest or qualifications. 
Capital Improvements Program Project—any permanent public improvement project paid for 
wholly by monies appropriated by the Town to construct, improve, or renovate a building, 
including its appurtenant facilities, a decorative or commemorative structure, a park, a sidewalk, 
a parking facility, a utility, or any portion thereof, within Town limits or under the jurisdiction of 
the Town. 
Command of Medium—a demonstrated expertise with specific material(s). 
Composition—the combining of parts to create a unique whole. 
Construction Credits—the transfer of construction costs to public artworks that are designed to 
replace specific building components (ie: flooring, roofing, seating, etc) 
Contextually Appropriate—artwork that is relevant and sensitive to its placement, site, or 
organizational theme.  
Contract—a written, legal document specifying terms and conditions between or among parties 
with mutual interest. 
Cultural Use—open and accessible programming for the presentation of visual, performing 
and/or language arts.  
Deaccession—the formal process used to permanently remove an artwork owned by the Town 
from the public art collection, usually through sale or exchange or any other transaction by which 
title of the outgoing artwork is transferred from the Town to an individual, institution, agency, 
gallery, vendor or dealer. Under certain conditions, it may also include disposal by intentional 
destruction. 
Deed of Gift—a formal, legal agreement that transfers ownership of and legal rights in the 
property to be donated.  
Donation—a charitable contribution to the Town, during lifetime or testamentary transfer, 
whether whole or fractional interest, including, but not limited to, cash and cash equivalents, real 
property, personal tangible property, publicly traded equity and debt securities, closely held 
securities, restricted securities, life insurance policies, intellectual property, artifacts and/or 
artworks which would serve a useful purpose in the fulfillment of Town priorities.  
Design—response to a site or idea as defined programmatically. 
Design Competition—when two or more artists prepare formal responses to a design problem. 
Competitions are usually compensated (fee and expenses) and may provide the client with an 
understanding of the artist’s thoughts and skills. 
Disposal—a term related to deaccession and means the permanent exchange, sale, destruction 
or loss of an artwork in the Public Art Collection.  
Extraordinary Artwork Maintenance—any non-routine repair, restoration or conservation to the 
sound condition of artworks that requires specialized services. 
Fixed Artworks—artworks that cannot be easily transported or require a permanent or nearly 
permanent site, such as integrated Artworks and large scale artworks. 
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Form/Formal Response—the application of artistic and/or design elements and principles, used 
to convey meaning in an artwork. 
Innovative Design—a work that exemplifies a new method or synthesis. 
Integration—the organization of various materials or ideas to create a whole. 
Interpretation—a personal conception or expression of a work of art. 
Materials—what something is made of; its constituent parts. 
Memorial—a monument to preserve the memory of a person or an event. A memorial can be an 
artifact. 
Methodology—the logic or order used to make a hypothesis or reach a conclusion. 
Open and Accessible—available for use by the general public during normal hours of business 
operation consistent with the operation and use of the premises. 
Ordinary Artwork Maintenance—any routine cleaning of artworks undertaken on a regular basis. 
Permanent Artwork—artworks exhibited with expectation of indefinite duration. 
Portable Artwork—artwork that can be easily transported or does not require a permanent or 
nearly permanent site. Paintings, works on paper, photographs and small sculptures are 
examples of Portable Artworks. 
Prime Consultant—the firm, usually architecture, landscape architecture, or engineering, that is 
responsible for the design of the overall project that the artwork is connected to. In cases where 
there is no prime consultant, the Town Manager will assume the prime consultant’s 
responsibilities as outlined in these Percent for Art Program Implementation Procedures. 
Process—the operational steps to make something. 
Public Art—artworks that are located in public places and/or created using Town funds. Usually 
all forms of visual art conceived in any medium, material or combination thereof, which are 
placed in areas accessible or visible to the public. Works may be permanent, temporary, or 
functional. Public art does not include any architectural or landscape design, except when 
commissioned and designed by an artist. 
Public Art Program—all responsibilities and activities of the Commission in accordance with (cite 
Resolution Number and Ordinance Date once adopted)  
Public Places—land and buildings owned by the Town of Wake Forest. 
Request for Proposal (RFP)—a process in which artists are asked to submit a detailed proposal 
for a specific site or project.  
Request for Qualification (RFQ)—a process in which artists are asked to submit slides and/or 
examples of their previous work and professional history. 
Style—a manner or mode of expression distinct from the ideas expressed and descriptive of 
construction, design and execution. 
Temporary Artwork—artworks exhibited for a limited duration. 
 


